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DIPLOMA IN ENGINEERING - SEMESTER - 111 EXAMINATION -

WINTER 2025
Subject Code: DI103016011 Date: 04-12-2025
Subject Name: Digital Marketing
Time: 10:30 AM TO 01:00 PM Total Marks: 70

Instructions:

1. Attempt all questions.

2. Make Suitable assumptions wherever necessary.

3. Figures to the right indicate full marks.

4. Use of simple calculators and non-programmable scientific calculators are
permitted.

5. English version is authentic.

Marks
Q.1 (a) What is digital marketing? List any two current trends in digital 03
marketing.
1) (Sfred HIB[2aMi s (5E] Watlddl IR cUlsd uld 56 [ARIR s21ndl o3
&l 2165212

(b) How does digital marketing differ from traditional marketing in terms of 04
approach and customer engagement?

(04) 4 [FHO1H el ALSS SSLRLeAl ¢ B [S(sed HIB[3oL UUR 1L oy
HE(2a1e]l 3l 21 wEaL 82

(c) Develop a short SEO strategy for a local shoe repair business, includingat 07
least three on-page and three off-page tactics

(5) WLlels Yl RURAL (shoe repair) A HIS, AU W1E5] Al 09
Blot-U% ol AL w1 5-U% Y[ScAu{] 418 25 ¢Sl SEO sl
[asld.
OR
(c) A new local bakery, "Sweet Delights," has launched a website. 07

Recommend a detailed keyword strategy and create one compelling Meta
Description and Title Tag for their "Custom Cakes™ page.

(5) "Sweet Delights” ellHefl A5 oid] @115 A5TA duALB2 AR 5 B, 09
A¥sil "Custom Cakes" 0% HI2 [AlddIR SldS el ofl M1l
5 uiel W5 wLIsNs el (SRs\lel (Meta Description) e 21o2¢ 291
(Title Tag) ¢etldl.

Q.2 (a) Define Zero-click searches. Why are they significant in SEO? 03
) $1R1-(565 YA ol culvl wIU). SEO Hi dHs] Hed g 82 03
(b) Differentiate between White Hat and Black Hat SEO with a relevant 04

example for each.



Q.3

(W) €350l Auiftld GelsW Al8 cslp &2 WA a5 &2 SEO dRsi]
dsldd dHesdl.

(c) Explain how search engines work. Discuss the key factors that influence
how content is ranked.

(8) U A0t 3l A s1A 52 B A YHAL. S22 o5 SAIMHL WU
Sl Hul URo{osfl uUl 52,
OR

(a) Explain the P.O.E.M. framework with suitable examples of each
component.

(1) P.O.E.M. 3HAS »Homld) uel £35 eleSeli ALY Gelsl w4 1u),

(b) Analyze how mobile-friendliness and page speed influence SEO ranking

(W) HlH19E-Fo56lAY Wl U 1S SEO eb2la 5] 1A uetlldd 52 &
def ([ARNGl 52,

(c) You have a newly launched blog. Outline the steps you would take to
improve its SEO ranking organically (without paid ads).

(8) dR A eld) 6@l 2 UL V. defl SEO 351 v (456l U
o1&l [cetl) e ldl Hi2 dR % UdlEi ALl defl UL 41U,

(a) Define and explain the metric Unique Visitors

1) Y[e1s ([Aled Al2suell culul Al Yuexd).

(b) Differentiate between weblogs and page tagging as methods of data
collection.

(W) 321 5a52letefl Ueg [d)l dlE Audloy e W 2[3(91 gsi] dslad
Al

(c) Explain A/B testing. How does it differ from multivariate testing in web
optimization?

(5) A/B 223l yumdl. dod AI[LRHIOPAU] d Hlcd R 22218l ¥4l

d wWadl 82
OR
(a) Define and explain the metrics: Pages/Visit and New Visits.
() UA/[alz52 (Pages/Visit) Aal 3| [d[352 (New Visits) H[2 sl
v | Al qHol.

(b) What is Google Tag Manager? How does it simplify the analytics setup
process?

(W) 16 291 N2 Q) 82 d Wetlf@lesy Aewu ulsula 5d] Ild v
Weild 87

(c) Compare the Linear and Time-Decay multi-touch attribution models with
suitable examples for each.

(5) [Cc1U2 Wal 218U-[S5 Hlee-2U W [2uyle HISRYH] daell €35 Ul
A1 BelsWA AL 52,
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Q.4

Q.5

(a) Define the term "conversion rate."” Why is it an important metric in web
analytics?

(1) "Soclobel 32" of] AL B [U). Aol AeAL[G2SUHI A AL HI2 S
HecdyRl A2s 87

(b) List the different types of Meta (Facebook/Instagram) ads and briefly
describe two of their use cases

(W) N2l (3uuys/eer21AIM) Sl [ald usiRlel AlEl slsild) wa
Axetl GUAALell & 33 (use cases) f A(EHMI ARl 5.

(c) Choose any brand and describe how it can use video marketing to promote
a new product/service, outlining at least two specific video formats.

(5) SISURLAS GhleS Ule 5L W d 3l 21 (S HIB(Eate)l Gulal
53lal oldl Gaulest/Adla Ul 53] A3 8, dej diel 20, BHI WM
1691 A AssY [ASU) 12l wududl ),

OR

(a) What are promoted tweets, promoted accounts, and promoted trends on

Twitter?

() Twitter U2 UHI2S glad, UHIRS A 51Ge2, Wl YIRS 205 2} 8?

(b) Inwhat ways does video content enhance engagement on social
platforms?

(04) [ASA) se2e2 6 A UlR1U WeslH Uz S\SLle (engagement) a1}
8?

(c) Imagine you are launching a sustainable clothing line. Develop a social
media marketing strategy outline including platform choice and specific
content ideas for your target audience.

(8) 5&Usil 5 5 dl 251G sUSisil Lol (sustainable clothing line) 20« 531
28l 891, dHIRL qe Neis) (target audience) HIR W@ slHell Uiell wa
AL 55U UHAeL (AR ulEd UL (Rrud HlSuL HIBRI cysUst i«
UL AUR 52,

(a) Differentiate between promotional and transactional emails with an
example of each.

() £3501l GeleL A1 UHIRLAE Ao 2loob521e16 sHBE] del] dsldd
uHexdl
(b) What metrics are used to measure the success of email campaigns?

(W) NG ANl UsNdlA HIUdl HI2 sUL AR5t GUULL ALY B 2

(c) Create asimple SEM strategy for a local restaurant, specifying the
campaign type (e.g., Search or Local Ads), target keywords, and a
compelling ad copy mockup.

(5) W[5 32102 HI2 WS UV SEM SUell Waild), BH| HALlell

USIR (el.d., Search 4¥d| Local Ads), 4&d 51%%[ (target keywords),
sl WLISYS A&2Ud S (ad copy mockup) <1l GeAw 531,
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OR

(a) Define Return on Ad Spend (ROAS) and explain how it helps in campaign
decision-making

(b) Differentiate between SEO and SEM using real-world examples.
(W) dlxd(as-(dsdall GeleWell GUALL 53] SEO Al SEM sl
dsldd yHesldl.

(c) Explain the importance of Ad Extensions in Google Ads. Describe and
provide an example for any three types of ad extensions

(5) Google Ads Hi 1&2Ld W52 (Ad Extensions) o H&cd AH1d).
S1EURL ARl USIR01l S W52\ ARl 520 sl GelsWU
(Yl

*k*k

03



