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GUJARAT TECHNOLOGICAL UNIVERSITY

Diploma Engineering — SEMESTER — 4 (NEW) - EXAMINATION - Summer-2024

Subject Code: 4341601 Date: 11-06-2024
Subject Name: Essentials Of Digital Marketing
Time: 02:30 PM TO 05:00 PM Total Marks: 70

Instructions:

Attempt all questions.

Make Suitable assumptions wherever necessary.

Figures to the right indicate full marks.

Use of programmable & Communication aids are strictly prohibited.
Use of non-programmable scientific calculator is permitted.

English version is authentic.
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Q.1 (a) Differentiate: Traditional marketing and Digital marketing.

() dsldd AU 252AeAd HIER 14 (S[red Hib (3L,
(b)  Explain working of search engine algorithm.

() UL Aol W RYH of S Yuextdl.

(c) Explain the key components of a digital marketing plan.

(5)  [Slyed U121 Alogelloll Hu e s\(S1las23t) UM,

OR
(c) Explain the components of the P.O.E.M. framework and their relevance in
digital marketing.
(5) P.O.EM. dHdsell sllAs2y dHosdl W (Sged HIERaMi dsil
YAdlddl RAdet) YHodl.

Q.2 (@)  Describe need of SEO.

Usl2 () SEO eil e [RUlds] dulet 530,
(b) Differentiate between on-page and off-page optimization.
(W) ATel-U% Aol MT5-U% HI[LRHIP2let dA dsldd MU,
(c) Explain SEO ranking and ways to improve SEO ranking.
(5) SEO 25l qHd] Wl SEO eBdlal YeilRalefl Tl uHomdl.

OR
Q.2 (a) Define: 1. Backlinks 2. Website Speed 3.Keyword stuffing.
usl2 () AlALRld 520 1. As(dsa 2. dutiee 1S w4 3. 5145 (5L,
(b) Differentiate between Black Hat and White Hat SEO Techniques.
(W) dsldd AUl 0As &2 Wal cslee &2 WAUSHI(SEO) 25(dis.

(c) Give name of any three common SEO tools and describe their func}ions.
(5)  SISURLAQL YIHIs SEO 264 stl ol 1M B[ uel AHell s1alef dulet 53

Q.3 (@) Explain any one Multi-touch attribution model with example.
U3 () S16URAls Yed]-2y A [20yle H1sE Gale A18l Huesd).
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Explain following Key metrics: Unique Visitgrs, Bounce Rate.
o[ Aol Yud N2 54 YU Y[ets [ded, WG 2.

Explain following tracking code with their advantage and disadvantage:
Long tracking code, UTM code.

o1 Aell 2531 S1Sel dHetl SIUEL WA AS1ALL AL8 AHc): 6] 2[5

51S, UTM S1S.

OR
Explain any one Single-touch attribution model with example.
SISURL A s RidlE-2Y W (2021t H1SEa Gl A8 AHoxd),
Explain following Key metrics: Pageviews, New Visits.
oAt Yu2 (254 AHostal: Uy, 3 [cl(e.
Describe various types of web analytics tool.
(clfcy usiRell Aol Nell(@25Y 26sf Alet 52).

Explain Social Media Marketing.

Al [R1ud Hl(SuL HIB[Ra1 yued).

Explain types of Instagram Ads.

o2 AU WE el USR] YHod.

Explain YouTube Marketing and its importance in digital marketing.

Yy HIB(29L Yuoxldl e [Sfred HIBEaH 1 Ao Hecd Yuextd).
OR

List the metrics available on Instagram for tracking the success of

marketing strategies.

HI5(391 cysUst12)efl U5UALA 25 5L HI2 Instagram UR GUdoy

N(2sueil YA wsild),
Explain types of YouTube Ads.

Y (YouTube) w1Ecletl USIRL AHldl.

Describe the targeting options available in Facebook advertising.
Facebook 182 LdHi Guay el 5wl [Asad) (21312191 ¥eledt) of
dQlsl 52,

Explain the concept of LinkedIn marketing.

Linkedin HI5(221s1) Sleq12 yuex1d).

Explain different types of email marketing campaigns.
[clcy usiell 0 HI5(391 polel (AN yHed).
Explain the different types of Google Ads Campaigns.

Google Ads W21l [cfdy UsIR] UHdl.
OR
Explain the concept of Twitter Marketing.

Twitter HI5(291e] SleAe ¥Hoscl.
Give the difference between SEO and PPC.

SEO ¥{a PPC dei) dsldd 41Ul
Explain various bidding strategies available in Google Ads.
Google Ads Hi Gudey [dfqy (04[33] cysusi 2] qHdl.
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