Seat No. / Enrolment No.:

GUJARAT TECHNOLOGICAL UNIVERSITY

Diploma Engineering — SEMESTER -4 (NEW) — EXAMINATION - Summer-2025

Subject Code: 4341601

Subject Name: Essentials of Digital Marketing

Time: 10:30 AM TO 01:00 PM

Instructions:
Attempt all questions.

Make Suitable assumptions wherever necessary.
Figures to the right indicate full marks.

Use of simple calculators and non-programmable scientific calculators are permitted.
English version is authentic.
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Explain SEO ranking?

SEO ranking 4Hos1dl.
Describe the P.O.E.M. Framework in digital marketing

[Sfsed HIE(2a1H] P.O.E.M. 3HdSs] dlet 521

Discuss the importance of ethics and data privacy in digital
marketing. How do ethical practices and a commitment to data
privacy contribute to "Dignified Digital Marketing"

(Syed HIEEaHI Aldsdl 44l 321 AUeflUdloll Hecd U YUl
sAalds ueldl . 3el usfludl Uefl uldweddl .
Hi 3] ld At et 2410 B HAe YRl (Sred HB(Eo1?

OR

Differentiate between traditional marketing and digital marketing in
terms of their reach, targeting, cost-effectiveness, and measurement
of success.

UULLd HIEBaL wa (Slwed HIE[EIl dell dslddal reach,
2131(331, WA WUISIRSCL vial US0AL HIUstsll (Bl
5.

Compare White Hat SEO and Black Hat SEO

White Hat SEO 4ol Black Hat SEO dd AW H(l 21|

Assume a website with outdated content and slow loading times,
apply SEO tactics to improve its search engine rankings.

outdated content 4l slow loading times t2lcldl Aui 1892 assume
53] ol deil search engine rankings Hdldl Yleeil SEO tactics
apply 52).

Discuss how on-page optimization, content quality, and website
speed contribute to better search engine rankings. Provide examples
of specific techniques within these areas that can enhance a website’s
visibility

on-page optimization, content quality, ¥{al Ao eil »suU 5dl
3l UIRL search engine rankings HI2 Aldlglel W B A UUL 52
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WL (A RIMH] duALe e« visibility adldl Hisl 3edls (a2

25[elsell GeleWL AU,
OR

Discuss the main steps involved in a search engine’s process from
crawling to ranking.
Search engine o] crawling JY| ranking process Hl w1dg HW steps

ofl YUl 53,

Apply the concepts of on-page optimization to a website that has low
search engine visibility. Suggest three specific on-page SEO tactics
to improve its rankings

W1l search engine visibility ylddl defdlpe uR on-page
optimization il concept apply $2). dell rankings el Ul AL

[ale on-page SEO tactics Q-j&lcﬂ.

Discuss the role of SEO in enhancing a website’s online presence
with example

doileesil leleioel presence dulRAIMi SEO ol ¢fHsl AUl
520.GlE0L A1 yHoxd)

Define Unique Visitors, Pageviews

Unique Visitors, Pageviews dgldl

How do Content Analytics Tools contribute to understanding a
website's performance?

dujylsesdl sileHdla ¥Hdl Content Analytics Tools 3l 2ld
ALdle Lol 1Y B?

Discuss the different attribution models used in web analytics with
example.

Web analytics Hi dU2ldl &l %l attribution models o] yYUl 53,
OR

Define Average Visit Duration, Bounce Rate, and New Visits.

Average Visit Duration, Bounce Rate, and New Visits dgld)

How do Customer Analytics Tools contribute to understanding a
website's performance?

douiyleesil sideiHdla qHesdl Customer Analytics Tools 3l 2ld
AL Lol A B?

Discuss the process of setting up goals and tracking conversion rates
in Google Analytics with example.

Google Analytics Hi goals A2 $dl ¥ conversion rates 2§ $dl
ol U(sUL UR GeleQL 418 Al s3.

What are the types of Twitter Ads available for marketers?

Marketers Hl2 GUE ] Twitter Ads o1l USR] 531 8?

You have been assigned to develop a LinkedIn advertising campaign
for a company's upcoming webinar. Outline the process for creating
and optimizing LinkedIn Ads for this campaign. Include the types of
LinkedIn ads you would choose, the content you would use, and how
you would leverage LinkedIn Analytics to assess and enhance the
campaign’s effectiveness.

dHal §Uefletl w1 AlwellR HI2 Linkedin 1&Ud #(C{1e

[AsAladl e [AHQs saAMi Hidl 8. wl w[¢Uld YL
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LinkedIn Ads Wellddl Aa ydidl Hieeil ulsdl outline 5. AU
dR 5UL USIRell LinkedIn ads Uit $22L), 54l content GUALIHI
dQll, el Linkedin Analytics oll GUUL $3a W (G Lele{]

WUSIRSAL Yaddl el Yulal HI2 3l Tld s1d 5290 A AL,
Discuss the role and significance of video marketing in digital
marketing strategies. How do YouTube Ads fit into a broader video
marketing strategy?

[Slyeet HI5(3al cysUstilHi (lSAL HIERAsAl ¢y(Hsl wa
Hecd U UL 5. YouTube Ads <dlus (Sl Mi5(3al

sl Ui 3] Tl (52 Al B d qHmdl.
OR

Name two key features of LinkedIn’s Campaign Manager.

LinkedIn il Campaign Manager il 61 Jui 4&{Q0) «l14 A1),

You are tasked with creating an advertising campaign on Instagram
for a new product launch. Outline the steps you would take to create
and optimize Instagram Ads, including the types of content you
would use.

dHel Instagram UR eidll Product launch H12 A5 &1d (644 el
Wollddle 14 WIUdIHD A1) 8. Instagram Ads Wellddl Wal
YRl Ml di syl uadi 421l d outline 520, dHi GU1AL $:dl

Y251l content types UKL 1+ 1AL 5.

Explain the importance of understanding Facebook’s advertising
algorithm and how it affects ad delivery.

Facebook il advertising M RuHA dHyclefl HecayRldlel
QY 52\ el d ad delivery a 5dl Id MU 52 & A UMl

List and briefly describe the different types of Email Marketing.

(cilG1st USIRe{l Email Marketing «{l 3 ¢sildl Ha dej &4
SEEERN

You are planning an email marketing campaign for a new product
launch. Outline the steps you would take to design and execute this
campaign, including how you would use email marketing analytics
to measure its success.

dR o] Ulsse gl Hie WS Email Marketing (614 Lote{] Alogeil
Wotlcl @l Ol L W[ [SHLYel Wl WHEH| dlddletl
Wl a{le] (dd L WU, Ui di defl 4s0dl Hiudl Ul Email
Marketing Analytics <1l 3l Tld GULaL 52211 d UL HHLd),
Discuss the importance of social media marketing in today’s digital
landscape.

(o5l (S[ed qestyUHi Al (RAud Hl(SuL U5 (3ol He

YY),
OR

What are the different types of Google Ads Campaigns? Provide a
brief description of each.

Google Ads Campaigns =il [cl(dtl UsIR) sUl 87 €354 A (&H
clel B 1Y),

Imagine you are setting up a Pay-Per-Click (PPC) campaign using
Google Ads. Describe the process of creating the campaign,
including selecting the type of Google Ads campaign, setting up ad
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extensions, and choosing bidding and ranking strategies to optimize
ad performance.

4121 5 d Google Ads «1l GU3L 5314 Pay-Per-Click (PPC)
(Gl eUL[Ud 53] 611 ). 241 W[ Lot wletlaidlof] U5
aRld), BHi Google Ads ¥4[G1ULeloll USI12 UdE 5, ad
extensions A2 5, Wl ad performance o optimize $dl Hle
bidding <\ ranking strategies Uit 5dl d 21114 8.

Describe the key components of a successful Facebook Ads strategy.

U§U Facebook Ads S Uell ol Hul] &lafﬂci dRlel 53,
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